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Who is Riot Games?
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“We aspire to be the 
most player-focused
game company in the 
world.”
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We bring award-
winning 
entertainment to 
our fans.
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Makes Games Worth Playing

Puts Players First

Invests in Ecosystem

Tells Great Stories

Exceeds Expectations

Is Trusted and Loved

What It Means to Be Player-Focused
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Quality

Value

Just Make It Easy
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Why YouGov?  
Much wow!
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Brand & IP Tracking

Competitive Benchmarks

Market Segmentation

Event/Activation  Performance

Product Demand Sizing Audience Insights

Esports Viewers Insights

Entertainment Audience

Corporate Sponsorships Game-Specific Needs

with
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BizHealth Core Gamer 
Segmentation

“Popular” Industry 
Segmentations

11 key markets

81 unique 

market profiles

8 global macro-

segments
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1. Make the Value Obvious

2. Don’t Sacrifice Quality

3. Advanced Data Needs

4. Don’t Be Shy, Be Proactive
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Thank You!
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This information (including any enclosures and attachments) is propriety and confidential and has been prepared for the exclusive use and benefit of 
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We make no representations, warranties or guarantees, whether express or implied, that the information is accurate, complete or up to date. We 
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